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Dolce Sitges offers free gifts for group bookings of at least 50 overnights with the 
suggestive ‘Rewards Menu a la carte’ 

 

Dolce Sitges, 6 inspiring prizes to choose from 
when making meetings bookings  

 
 

The company can choose two out of six proposals that the hotel has designed 
especially to stimulate an executive’s body and mind, and to make business meetings 

really beneficial 
 

 
Sitges, 23 of February, 2009.- Dolce Sitges, this five-star hotel with spectacular views over the 
Mediterranean and designed especially for holding inspiring conferences, congresses, incentive 
travel and events, as well as quality vacation tourism, is now offering companies the suggestive: 
‘Rewards Menu a la carte’. 
 
Dolce Sitges is rewarding those companies that hold their meetings and book reservations for groups 
of at least 50 overnights with inspiring gifts. In this case, companies can automatically choose two out 
of six inspiring prizes that the hotel has designed exclusively for this occasion: 
 

� Latest generation gift 
Choose between a Nintendo Wii™, a really innovative way to have fun, or an Apple iPod Classic 
with a 120Gb memory, or an 8Gb Apple iPod Touch to relax after a hard day at work.  

 
� A sunny weekend for two people: Dolce Sitges is proposing a very special stay in a truly privileged 

location with wonderful views over the sea. The package includes a splendid buffet breakfast at the 
panoramic Restaurant Verema, with views over the Mediterranean, and unlimited access to Dolce 
Vital Spa (indoor pool, Finish sauna, jacuzzi, ice fountain, 24hr fitness room), WiFi connection in the 
whole hotel, indoor parking, amongst others.  

 
� Welcome cocktail: Dolce Sitges will offer an hour-long welcome cocktail including wines, 

refreshments and an aperitif.   
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� LCD projector and additional screen: A LCD projector and additional screens to make your 
presentations with the most advanced technology.  

 
� 2 x 3 breakout rooms:  When booking two breakout rooms, you will get a third free of charge.  
 
� Work space for groups: Dolce Sitges offers a 25m2 office space to use for storage needs, office 

needs or simply to use for spending some time to find inspiration with your group. 
 

The “Rewards Menu a la carte” at Dolce Sitges is valid until June 30th, 2009. To make group bookings and 
enjoy two of the inspiring gifts mentioned above, you can call  +34 938 109 007, send a fax to +34 938 109 
050, or write an email to eugenia.zozaya@dolce.com mentioning the promotional code “MENU”, or via the 
web www.dolcesitges.com, where you can also find the rest of the hotel’s promotions.  
 
 
 
 
About Dolce Sitges, the Dolce Difference in Spain  http://www.dolcesitges.com 
 
Dolce Sitges opened its doors mid October 2004 and it is the top resort in Spain designed to hold conferences, 
congresses, incentive travel and special events, and also quality vacation tourism. It is located 30 minutes away from 
Barcelona airport in an unbeatable position next to Sitges golf course and with wonderful views over the Mediterranean. 
Dolce Sitges boasts 263 elegant rooms and suites, 37 meetings rooms and 1 fully-equipped amphitheatre with the latest 
technology to hold company meetings. As well, it has 3 restaurants, 3 bars and the Dolce Vital Spa, with an indoor, 
heated pool, 4 outdoor pools, steam baths, jacuzzi, fitness centre and 8 treatment rooms. 
 
About Dolce Hotels and Resorts                www.dolce.com 
 
Dolce Hotels and Resorts, formerly Dolce International, is a unique global hospitality company specializing in delivering 
an exceptional meetings experience by providing the most hospitable environments for people to meet and learn.  
Whether for business or leisure, distinctive elements inspire the most productive meetings, events and celebrated 
experiences.  Dolce integrates superior cuisine and amenities, facilities with state-of-the-art technology, and a community 
of passionate, intuitive associates to remain at the forefront of the hospitality industry with 23 unique properties in the 
U.S., Canada and Europe. 
 
Dolce’s Hotel and Resort portfolio includes properties such as Dolce Chantilly in the Paris area, Dolce Frégate 
Provence, Dolce La Hulpe near Brussels, Dolce Bad Nauheim near Frankfurt,  Dolce Sitges in the Barcelona area and 
Dolce Hayes Mansion in San Jose, California.  The company’s Conference Hotels feature properties such as Dolce 
BallhausForum Munich, IBM Palisades Center in Palisades, N.Y., American Airlines Training & Conference Center in Fort 
Worth, Texas and The William F. Bolger Center in Potomac, Md.   Every property meets International Association of 
Conference Centers standards and is equally lauded by organizations such as AAA, Mobil, MICHELIN ® guide 2008 and 
Meeting Professionals International.  Well-suited for leisure travelers, many Dolce destinations offer spas, championship 
golf courses and workout facilities.  Founded in 1981 by Chairman & Managing Director, Andy Dolce, the company is 
headquartered in Montvale, New Jersey and Paris, France.  Majority-owned by Broadreach Capital Partners, Dolce has 
approximately 4,000 employees worldwide.  Visit www.dolce.com.  
 


